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Our report found that while the pay 
disparity between BIPOC and their white 
counterparts were not insurmountable, 
the representation of BIPOC voices in 
the online publishing industry lagged 
at a dismal rate. BIPOC writers did not 
account for even a 5th of the total online 
publishing community. However  white 
women have made great gains in the 
online publishing industry. In fact, white 
women were overrepresented within this 
community.

When comparing the median online 
earnings of BIPOC and women writers to 
their White and male counterparts, there 
continue to be inequalities. However, 
these gaps were smaller than what 
we found in other creative industries. 
Furthermore, we found that almost 
40% of the writers who publish in online 
mediums earned an income between 
$1,000 and $20,000 in 2020. This is far 
higher when we compare writers to other 
online creative communities.

Muted Voices: BIPOC 
Writers Lag Behind 
Their White Peers
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BY THE NUMBERS
• We estimate that more than 3 million writers shared their 

work online in 2020.

 · Of those 3 million, 
nearly 20% 
earned some income.

• Of those earning an income, we found that a disproportionate 
amount of online writers were white (85.7%).

• Women made up a majority of writers (57.8%). And, among 
women writers, white women made up over 85% of the 
population.

• A Black online writer earns $0.99 per every $1.00 a white online 
writer earns.

• And women earn $0.83 per every $1.00 men earn. 
• The largest earning gaps are found when comparing Asian 

and Hispanic online writers to their white counterparts, at 
$0.81.

• The distribution of what online writers are earning continues 
to be concentrated among a select group. 

• More than half of those reporting to have earned an income 
from their publishing earned less than $1,000 in 2020 (55%).

• Only about 4% of writers earned more than $20,000 in 2020 
for their works.

• However, online writers earning an income between $1,000 
and $20,000 made up almost 40% of the population, a much 
larger proportion in comparison to video bloggers, online 
musicians, and influencers.40% 4%
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BACKGROUND
Independent writers, those unaffiliated with a publishing house, 
news organization, or other legacy publishing entity, are not new 
to the creator economy. In fact, these writers have been shaping 
politics, pop culture, and movements for decades. What is new 
is the variety of ways these writers can share their works with the 
public. 

In the early days of the internet, there were personal websites 
like Blogger, Tumblr, and LiveJournal. However, now writers can 
connect with their fans, followers, and the public via Twitter, 
Medium, and Substack. And those who want to publish books 
have access to new self-publishing mediums that can attract 
readers. These include Amazon, Kindle/Direct Publishing, and 
Apple Books. 

The ways that writers earn income can vary depending on the 
medium they use. For example, bloggers typically earn income 
from affiliate marketing and sponsored posts. Whereas, writers 
of online essays usually earn income from membership fees 
and pay-per-click advertising. Those who self-publish books 
earn income from direct sales and royalty payments from 
e-publishing platforms. Regardless of the platform, many writers 
use Twitter as a tool to gain followers that will help increase 
revenue.

OPPORTUNITIES FOR GROWTH 
The elephant in the online publishing economy is Amazon. While 
more needs to be done to increase BIPOC voices in the online 
publishing community, another fight has been slowly simmering. 
When it comes to online self-publishing, all roads lead back 
to Amazon. While some online writers can turn to Apple Books, 
Barnes & Noble, Google or Kobo, Amazon makes up 83% of the 
share of ebook sales (TCC, 2021). It is fair to say that Amazon 
has a monopoly on the online-publishing market. As with any 
monopoly, this leaves writers with very little leverage to shop 
around for the best self-publishing options. TCC has found that 
these practices also leave BIPOC creators particularly vulnerable 
to exploitation, as their leverage within the industry is also 
diminished due to their lack of representation. 

The online writing economy is growing, and it is growing fast. 
More people are consuming longer essays, finding new writers on 
Twitter and other social media platforms, and are willing to pay 
subscription fees to support their favorite writers. Furthermore, 
with a higher proportion of online writers earning between $1,000 
and $20,000 a year from their independent works than other 
creators in similar industries, this signals great progress. We must 
call on Congress and policymakers to do more to protect the 
rights of writers.

LARGEST
EARNING
GAP

Asian and Hispanic 
writers have the

vs. white counterparts 
at $0.81
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TAKE ACTION
The online creator economy shows great promise. However, it 
is far from perfect and, in many ways, continues to suffer from 
systemic racism, sexism, and classism. As the online creator 
community grows, it is important that we continue to fight for 
equal pay, fair working conditions, and inclusive and accepting 
environments for all creators. Our toolkits will help creators 
stay active and up-to-date on the policies moving through 
Washington, while also providing information on the essential 
legal considerations to ensure that creators are protected and 
compensated. To download, please visit 
https://takecreativecontrol.org/Creator-Report-2022
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